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Natasha’s Law
There is due to be a change in the food service industry on
how allergens are shown on pre-packaged food. In the UK,
1-2% of adults have a food allergy. This, combined with the
5-8% of children with a food allergy, equates to about 2
million people (FSA 2016). After a non specific allergen
package on a baguette caused a young woman called
Natasha to go into anaphylactic shock and die later that
day, her family has worked hard to change the way food is
labelled and prevent future victims. Natasha’s Law
requires stricter requirements for pre-packaged foods to
carry a full ingredients list. We hope that this helps remove
risk and bring reassurance to consumers.

Healthy Eating Push
A sugar tax that came in April 2018 has recently proven to
have been a success (there has been a 11% reduction in
sugar levels per 100ml) and people are pushing for more.
There is a current tax on alcohol, sweets and crisps
however this does not distinguish between a pack of crisps
loaded with artificial flavouring and salt compared with a
low salt bag of oven baked crisps. A simple proposal from
Chris Holmes (former Chief Development Officer at KFC)

is to remove the tax on products that hit a certain
criteria on health. By making the healthy choice the
favourable option and not slandering the unhealthy
option it is meant to encourage consumers to make
choices regarding ingredients and not price. We are
expecting a big push for healthy eating and an increase
in demand for reduced sugar and fat free products.

Dairy Report
The great news is that after many months, we are finally
seeing some softening in the market. Whilst nothing too
dramatic has happened, it provides some relief after
months of high pricing. Both Whole Milk Powder and
Skimmed Milk Powder have fallen slightly. Cheddars
remain stable with Mild White holding strong, with
some buyer frustration that they haven’t seen price
softening as with other commodities. Mozzarella on the
other hand, has seen some movement, albeit small. The
key difference this year is the unwavering high demand
for cheese. Throughout lockdown, retail demand has
been extremely strong, even soaking up much of the
foodservice volume. We are now seeing restrictions
lifted and more staycations, meaning foodservice and
food-to-go are experiencing a great comeback.

Arctic's new range of iced coffees has just landed, they are second in the market and this new range of UHT
coffees are sure to see them grow further in the coming months. Available in 1l and 300ml they are ideal to enjoy
at home or on the go. Their long shelf life makes them a great addition to your offering.

Goats
Log
We are offering
a delicious
goats cheese
log from
leading dairy
company Reny
Picot, it is a
continental
delight that
excites the
taste buds. A
creamy cheese
that is slightly
tangy and
smooth it is
perfect served
either cold or
warm.

Healthy Balance
Muller have excitingly changed their recipe for
their Healthy Balance range, the sugar content
has been reduced per 100mg. This means that
Muller Vitality Healthy Balance yogurts are
school compliant in all of the UK. The yogurts are
a great source of calcium and the reduced sugar
content makes them great for education and
healthcare.

